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Abstract for Rock 'n' Rolll'ried to Ruin My Life magazine: 
Rock 'n' Rolll'ried to Ruin My Life magazine is a project based around a 
perceived need for a publication encompassing the lives of underground musicians and 
their triumphs and struggles in the world of record labels and tours, progress and set 
backs, The object of this project was to write and design a quarterly publication that both 
entertains and informs music lovers as well as musicians themselves. Submissions were 
made from contributors in the rock 'n' roll field, both musicians and journalists. 
Rationale behInd Rock 'n' Roll Tried to Ruin Mv Life magazine: 
As a long-time music enthusiast and player in rock 'n' roll bands for nearly the 
past decade, when it came time to decide upon a thesis topic, I wanted to somehow 
involve my love of music. In my four years at Ball State University, I focused on honing 
my writing skills in the journalism program, choosing to pursue the option of magazine 
journalism. I spent time writing tor both Ball State's lJaily News and t:xpo magazine; I 
also interned doing writing and design work tor the Muncie Center tor the Arts. 
It was at Muncie Center tor the Arts that I developed a newsletter tor their various 
programs, and realized that perhaps it wouldn't be as difficult as I believed to put 
together a good looking magazine. I had often considered doing a 'zine related to the 
punk rock music for which I have an atlinity, but abandoned the idea as I didn't want to 
contribute another poor product to the world. As I gained confidence in my abilities both 
as a reporter and designer, my creative project took torm. 
The underground world offanzines has been around since the days of garage 
bands in the 1960s. Such influential rock writers as Lester Bangs and Richard Meltzer 
put out their own music rags, building upon that foundation to launch successful careers 
in the business of music writing. It was my idea to contribute a similar magazine to the 
world, only to tocus from the inside out instead of from the perspective of a fan. My idea 
for Rock 'n' Roll 'j'ried to Ruin My Life was born to till a void; I wanted to create a 
magazine that would represent the behInd-the-scenes trials and tribulations an 
underground band or musician faces in the world, trying to get its music heard by a larger 
audience and to become a self-sufficient enterprise. 
Taking the name as a tongue-m-cheek poke at those who have tried to dIssuade 
me from my delusions of rock 'n' roll grandeur, 1 borrowed the tItle from that ofa song 
by Supagroup, a New Orleans band 1 met while on the road. The idea to produce an 
initial 24-page, black and white photocopied magazine developed while documenting the 
progress of my band The Retreads' summer tour of 2002. 
Upon returning, 1 contacted Dr. Jerome Kotecki regarding advising my project. 
Dr. Kotecki has worked closely wIth my father, coordinator of Display Services at Hall 
State, on several presentations and visual documentaries he's done for his work in the 
Physiology department. Hecause ofthe outstanding work I'd observed, 1 decided to 
choose Dr. Kotecki as an advisor knowing well that his experience could be a useful tool 
in putting together a great project. 
Within the actual first magazine, 1 approached many people whom 1 am friends 
with to write columns. Each of those contacted had various experience in the field of 
independent music, whether it be playing in bands or writing on the subject. John Sewell, 
a 20-year veteran of independent bands and current freelance journalist, and Steven 
Harold Hayes, a local musician in rock group The Common and current in the musical 
Hedwig and the Angry inch, both submitted wrItten work for my project. 
1 also interviewed Mike of Denton, Texas band The RIverboat Gamblers. After 
knowing Mike for a couple of years and playing shows with his various bands, 1 wanted 
to sit and talk to the man, knowing well that his character would shine through and make 
for an entertaining read. Also, his band is one of my favorite groups and 1 consider it an 
honor to have it as part of my magazine. 
1 wrote features on mp3 technology and independent music and a tour 
joumal/pictonal documenting my band's summer tour. The mp3 article showcases my 
ability to research and write a thorough article with a wide variety of text and human 
sources. The tour joumal provides insight into the daily life of musicians with no budget 
traveling thousands of miles across the country in tight quarters, the highs and lows and 
frazzled nerves and snags hit along the way. 
1 chose to run two advertisements in my magazine. Both serve as examples of the 
type of ads 1 might run by paid advertisers, though the examples are of companies that 
have helped my band or my friends in the past. 1 hope to include local businesses and 
other relevant ads in future issues. 
It has been a pleasure to work with Dr. Kotecki and my associates, and 1 feel the 
tlnal result of Rock 'n' Roll Tried to Ruin My Life IS a great achievement as well as 
something 1 look forward to continuing in the future. Whether tlnancially viable or not, 1 
feel it is impOitant to have another outlet than music and writing has been something I've 
enjoyed and excelled at in my time at Ball State. 1 hope that others can enjoy and 
appreciate the work I've put in to Rock 'n' Roll, and 1 look torward to meeting new 
people and the tuture collaborations trus magazine is sure to bring. 
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Dear Reader, 
It is with great pleasure that I present to you Rock 'n' Roll 
Tried To Ruin My Life, a 'zine put together by yours truly. In try-
ing to meet my graduation requirement from the fme institution 
Ball State University and its Honors College program, I needed 
to complete a thesis project. Shying away from research-based 
papers that would have kept me in the library for most of the 
semester, [ instead chose this route . 
I had considered putting together a 'zine for a number of 
years but shied away due to the perception [ had of kids with 
'zines. But having completed study in the journalism department 
in the area of magazines, [ feel it is almost my duty to throw in 
my two cents and add another handful of paper to the pile. I 
have yet to see a magazine in the mainstream that tells it like it 
is from a musician and avid music listener's perspective. It is 
my hope that I can keep this going and involve as many people 
as I can that wish to be involved in such a project - a magazine 
for and about the average working musician struggling to tour 
and release records. 
Big, sincere thanks to a few select individuals who have 
helped me accomplish putting together a respectable publication. 
Dr. Jerome Kotecki, my thesis advisor, should be recognized first 
and foremost for allowing me the reigns and giving guidance 
when necessary. Rock writer and bassist John Sewell and The 
Common's bassist Steve Hayes both stepped up to the plate and 
contributed great columns; I hope they will continue with me as 
this 'zine persists. Mike Wiebe of the Riverboat Gamblers also 
gave me a great interview that I think you'll all find to be a very 
entertaining read. Nate Snyder, a graphic artist from New York 
City who has helped my band immensely, threw together a cool 
advertisement for our new record. I had tried to line up more 
contributors and material, but due to schedules and general rock 
'n' roll apathy, a few of these failed to materialize past the dis-
cussion stage. Again, in the future I hope to do more with this 
'zine - including interviews, record reviews, more columns and 
even great features! 
Anyway - read, enjoy and look forward to future issues of 
"Rock 'n' Roll," - I hope to publish four times a year, so get 
those submissions to the address found on the back! 
Your slave to the grind, 
-Mike 
.. .... 
The Team: 
Mike Schull - Editor In Chief 
and Executive 
Coordinator 
Dr. Jerome Kotecki - Advisor 
Contributors: 
Steven Harold Hayes 
John Sewell 
Mike Wiebe 
For advertising rates and infor-
mation or comments regarding 
Rock'n 'RolI Tried To Ruin 
My Life, please e-mail us at: 
rocknrollzine@theretreads.com 
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Local musician gets a taste of 
Eastern-Bloc Rock, theatre stage 
I think I've always had a touch of the theater 
bug in me. ( remember acting out skits in elemen-
tary school or my tum in school plays. I've always 
pictured my acceptance speech at the Oscars. Of 
course, along with being named Best Actor, I'm 
a successful musician kind 
like Sinatra was - or Cher. 
That adm itted, I've had great 
being part of an Indianapolis-
production of the glam 
musical Hedwig & The 
~~~~~~Angry Inch. For 28 shows I've Steve Hayes 
plays bass for donned wig, makeup, and cos-
The Common. tume and portrayed a fellow 
His views do not named Jacek, the bassist for 
necessarily rep- "those ambassadors of Eastem-
resent those of Bloc rock, TIle Angry Inch." 
this magazine. I only have one spoken line in 
the show, nonetheless I spend a good ninety min-
utes a night at center stage reacting to the main 
character's monologue about life as a infamous 
transsexual East German rock star. (It's a compli-
cated show. I won't explain it much further than 
that.) The music part came peeny sinlple. I'm 
catching on to the acting. But the real learning has 
come from being part of a professional production 
with a professional support and technical staff. 
Through the run, I've exp;:rienced numerous 
odd revelations and thoughts that could only have 
come by being in this productiolL 
The strongest revelation is the sensation of 
being instantly appreciated and resp;:cted. It's an 
odd sensation walking out onto stage and seeing 
nearly 100 people who have paid around $20 a 
pop waiting to see the show you're about to put 
OIL I'm much more accustomed to begging 10 
friends to see the band and have 3 show up out of 
sympathy. The response does create some pres-
sure, but it's a good kind of pressure. The pressure 
to p;:rfonn, to give the audience more than they 
expected. I hop;: to carry that feeling on to other 
shows. 
Another revelation is a rethinking of the notion 
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of what makes a show. We've always relied on 
material and antics to get people to pay attention. 
I'm realizing a little flash in your Jights, clothing, 
and appearance goes a long way. 1 don't think I'll 
be painting on eyeliner to play the neighborhood 
bar, but I do need to sit down and ftgure oul how 
to set me and the band from the band 
down the street. 
A third odd 
sensation is the 
whole notion of 
being 'profession-
al.' This gig is a 
paying one. ( have 
the same status 
(though a much 
smaller salary) as 
the guys in the 
orchestra pits of 
every theater 
around the world. 
I have to say this 
is the most fun job 
I've ever done. 
With it has come a 
certain respect from photos by Kristin Leep 
people who have seen and know about the show. 
It's odd being told "you're talented" by total 
strangers. I'm accustomed to drinking buddies 
offering a 'you rock' pat to the back, but not a 
legitimate appreciation of a job well done. It is 
fulfilling, and a bittersweet taste of a life I would-
n't mind living full time. 
Despite the good times, I am looking much 
torward to moving on from this prodUction. It's 
been everything I wanted and more. But I'm ready 
to apply the lessons learned from being part of 
this to The Common. I'm ready to stop playing the 
work of someone else and start building my own 
song catalog again. Oh. from time to time r may 
throw on some eye shadow tor oJd time's sake, 
but I won't miss being a backing guy when 1 can 
be a star. 
The Rock'n'Roll Disease 
[I' there's one thing you can count on in your 
"career in rock," it's failure. Heck, even those 
who attain a modicum of success wind up being 
the drunk, diseased, angry, insanely babbling guys 
at the end of the local bar after their fifteen min-
utes are over. Sure, once in a blue moon the 
lucky few score huge hits and 
thereby find what is (at least to 
u) seemingly infinite success. 
ut, rest assured, that won't hap-
to you. 
Most rock musicians are like 
school football heroes who 
have to quit the team after 
His graduation. Rest assured, anyone 
views do not who has experienced even a mi[-
necessarily rep- Ii second of ego trip that is rock-
resent those of' will keep on coming back 
this magazine. more. Rock 
musicians are like coke addicts and 
the notion of rock'n'roll fame is the 
ultimate commodity. Once you've 
had your first fix, you're hooked for 
life. From then on, you'll be WIIIIlIll! 
to rob your mother, lie, cheat, steal, 
or play in umpteen god-awful bands 
in hopes of regaining that initial 
buzz. 
Rock'n'roll is for the young; so 
how come so many rockers are still 
slogging it out on the club circuit, 
well into their middle age? Because rockers never 
grow up, never face reality, and are never willing 
to let that dream die. Rock culture always preach-
es the superiority of adolescence. And rockers 
always swallow this idiotic notion hook, line and 
sinker. 
So why is it that even though there are thou-
sands upon thousands of musicians who continu-
ally bang their heads against the wall, rock'n'roll 
bands seldom last more than a few years? Well, 
who would expect small groups of immature (usu-
ally) males with bloated egos and limited intelli-
gence to get along') 
The rock band is a small, dimwitted protozoa 
that usually consists of three to five cells. The 
individual cells (i.e. band members) are all code-
pendent, at least to a vary ing degree. [n order for 
a rock band to survive the larval stages, a kind of 
group psychosis must be achieved: all of the 
members must be convinced of the band's infinite 
worth. Of course, it's relatively easy to promote 
this kind of groupthink -- at least for a while. 
Rockers are usually made in high school, 
because conditions in the high school era create 
the perfect petri dish within which monstrous, 
pernicious strains of ego can be formed. Once 
these strains of ego are created, well, watch out. 
Any high school kid that can bash out four 
chords with the slightest degree of competence is 
an instant star -- at least 
within the confines of 
his high school. Next 
thing you know, the 
instant high school rock-
er is given the keys to 
the city, so to speak: 
girls are interested, the 
kid thinks he's some 
I kind of stud, his ego 
grows exponentially ... 
OK, so the seeds of 
....... L.. ..... ,L ..... delusion have been 
planted. And it's a nonstop tour through the 
realms of hell from here. 
When a rocker proceeds to the post high 
school phase, the disease takes complete hold. 
Once a young rocker is freed from the confines of 
his suburban home (and rockers almost never 
come from impoverished families), he is freed to 
pursue his muse, which usually consists of bad 
drugs, cheap beer and loose sex. The late teens 
and early twenties is invariably a period of per-
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sonal regression for any young rocker. And thi s 
regress ion resul ts in the burgeoning bard becom-
ing pig enough to write lyrics that mirror the nar-
cissism, excess and stupidity that is requisite for 
the "rock'n'roE lifestyle." 
Chances are, the 
rock disease will 
sp read to thi s stage 
and, after a few wasted 
years of absolutely no 
success on a local 
level, the patient will 
seek help. Rock infec-
tion is usually cured by 
the crushing weight of 
time. 
However, those 
lucky few who bust 
into the indie rock level 
cess. Instead , rock'n'rollers are left - after years of 
regression, malnutrition and debauchery - con-
vinced that the entertainment industry just wasn't 
ready for their talent. By this point, the rock delu-
sion has run its full course. All that's left for 
these damned souls 
is a pizza delivery 
. ob and the dreaded 
seat at the end of 
the local bar; 
invariably the same 
bar where the roc k-
er played his tirst 
gig "back in the 
day," when he was 
still a teenager. 
are in for a more insidious 
period of illness that can 
prove to be fatal. Indie rock-
ers live like dogs, subsist on 
ridiculously poor diets, neg-
lect their health in every way 
possible, and are quite likely 
to carry a multitude of sexu-
ally transmitted diseases. 
"Most rock musi-
cians are like high 
school football 
There is an inti-
nitely small portion 
of rockers that actu-
ally do make it big. These 
lost souls are doomed to an 
even more wretched fate: 
they become "legends" like 
Jon Bon lovi , Bono, Mick 
and even the bloated carica-
ture that is Johnny Rotten. 
Living legend status is a fate 
crueler than that of a rock 
martyr. Heck, dead rockers 
heroes who don't 
have to quit the 
team after 
And these hazards to physical graduation." 
health are nothing compared 
to the intense, irreversible psychological damage 
that ensues. 
All it takes to get a fatal rock'n'roll infection is 
to convince a handful of hipsters that your music 
is somehow valid. Any rocker that has a few 
asskissers and sycophants following him around 
for even a week will be permanently convinced of 
hi s genius status. 
Of course, generating a small blip on the indie 
screen rarely carries over into mainstream suc-
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usually maintain their cool. 
And the ones lucky enough to die aren't drunkenly 
stumbling around twenty years later, singing "We 
Are The World" and doing Pepsi commercials. 
If you have experienced even one of the symp-
toms of the rock disease mentioned in this trea-
tise, seek help immediately. Sell your guitar and 
amp, go back to school, find the lord, join 
Alcoholics Anonymous: do something. If you've 
ever said, "I was born to rock," it could already be 
too late. 
High contrast waste for soul purging 
Making a fanzine has never been a priority or 
even an intention of mine. I generally avoid read-
ing the high-contrast, poorly photocopied and sta-
pled rags that some of my friends in high school 
would make, putting words on 
paper they thought were deep or 
.wo'rta-cnan~png. And maybe 
waste to throw on top of the pile of all those di s-
posable pieces of teenage prose that I railed 
against who knows how many times. 
Here's my twisted motive: nothing in my life 
has given me as much release, frustration, memo-
ries or pride as the band I've been in for the last 
seven years of my life and all the accomplish-
ments we've put under our belts. We've had quite 
'!IVY'''', seemed like passive action a few high points and I feel we've written some 
much purpose other than great and meaningful tunes, and beyond that I've 
give readers a portal into your made many of my closest friends from this expe-
literally boring and pathetic 
whiny one can be. 
So now, as a journalism stu-
dent preparing to graduate with a degree in the 
area of magazine journalism, I have chosen to 
together a magazine of my 
own detailing the lives of 
working, independent musi-
cians and what they face. I've 
asked some friends to con-
tribute, I've written some arti-
cles and I suppose I want to 
document the "skills" I've 
acquired in my four-plus 
of study at Ball State 
University. 
But let's face, what I'm 
really doing is contributing my own high-contrast 
rience. And for some dumb reason, I felt like 
documenting my experience and the experiences 
of others. 
As you've noticed from the tour journal al so 
contained in this edition of my 'zine, [ spent a 
For that month, my 
schedule consisted 
mostly of eating, 
sleeping and rock-
ing - a good diet for 
some, including 
self. After that 
. and a couple more 
upon returning 
home, we all parted 
ways for the semester; Scottie went so far as 
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deserting the country for the more temperate cli- along, fee ling like I was hearing my favorite band 
mate of Australia. instead of myself. I realized how much the whole 
Without rea ll y noticing it, I hit a rut. Hard. thing means to me and that I feel lost without it. 
slowly tapered off my social life and directed it I've found myself joking about it some lately, such 
toward just going to classes and going to work at as tell ing a friend that without the band I feel like 
my new job at Donatos Pizza. I became numb to a nobody - if I'm not "Mike Retread" then I don't 
the way I was fee!ing , which was a perpetual state know who I am. Only after thinking back on it 
of dread. And I wasn't sure of what, nor did I did I reali ze how sad that statement actually was. 
really care. I ignored the feelings and have spent I know I'm a good person with a good hea rt 
too much time watching TV, and a competent mind. But 
surfing the Internet and become entwined with 
drinking beer. I blamed my rock 'n' roll, so much so that 
problems on the fact that I've let it define me. And 
graduation was approaching despite the pitiful rant that 
and I' ve always had a total this may seem to be, in the 
loathing of drastic change. words of Alice Cooper, "I 
A few months have like it, love it, like it, love it." 
passed and today as I deliv- I may never be famous 
ered pizzas, moping around and my band may never be a 
in my constant state of men- household name, but I think 
tal lethargy that I've fo.md so long as I can plug in my 
myself in, I put in the record guitar, crank up my amp and 
we made last spring. You'll get on stage in front of peo-
read about it in here too, but pIe and go berserk, I'll 
that's not the point . I listened always know one way to be 
to the music for the first time happy. And perhaps in put-
without really feeling photos by Angie Taksony ting together a magazine 
involved. I just felt like a listener - it's been a few about that love I can help those with a similar 
months since I'd heard those songs let alone 
played them. 
And you know what? I t sounded good. In 
fact, I totally rocked out to the songs and sang 
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love to get their work across to a larger audience, 
or at least to an audience who might not have oth-
erwise read their words or heard their tunes. 
That's important, right? 
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of new music without the pitfalls of buying an 
album without hearing the music first. Consumer 
studies regarding the effect of mp3 s on sales loss-
es tend to be inconclusive at best, showing mixed 
results that support both sides of the battle. 
With each new research report and as more data is 
gathered, the controversy becomes more confus-
ing. Because of the outspoken stance of the 
Recording Industry Association of America 
(RlAA) and heavy metal stalwarts Metallica, 
practically everyone in America who watches tel-
evision or reads the papers knows how evil the 
major corporations find mp3 technology to be. 
But seemingly no one has paid any attention to 
the underground music community that thrives on 
any publicity it receives. 
Searching for a voice and 
finding their fans instead 
In my frustrated and confused early teenage 
years, I stumbled upon a form of music that 
changed my life. The fury of the guitars, the 
angry vocals, the lightning speed and precision of 
the drumming - punk rock music struck a nerve 
and reprogrammed everything I had previously 
thought music could be. I had found a place 
where I felt understood; the music became an out-
let that I have never since abandoned. 
A fiercely independent community, punk rock 
bands and labels thrive in an underground world 
where musicians aren't stars, but are equal to fans. 
Labels are lucky when a record it releases sells 
Has 
the digitized 
music pirated 
all over the 
Internet really 
killed record 
sales of the 
"Well regarding Napster I think more than a 
, ' few thousand 
once you get used to getting some- copies. Bands 
thing for free, you'll be reluctant to are happy to 
tour the coun-
pay for it." try playing 
dingy clubs, 
rented 
-Andy Shernoff, The Dictators 
independent 
labels and bands I love? Or has it helped give 
exposure to bands and broaden their fan bases? 
"One of our labels told us that mp3s have 
been killing their sales, making it harder for them 
to afford to put out the bands they like," says 
Darren Hooper, bassist for Lookout! Records band 
Gaza Strippers. "Some people say record sales 
have gone up since the mp3. On the same note, 
two major independent distributors went bankrupt. 
Is that because of mp3s or the bad economy? 
Who knows?" 
It's a sticky situation, confusing on both 
sides of the coin and the answers seem blurred 
and vague at best. I consulted many members of 
the punk community, trying to get to the bottom 
of this complicated matter. 
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American 
Legion halls, basements - anywhere a few kids 
can come to have a good time and hear some rock 
'n' roll. 
So it makes sense that the dissemination of the 
music in the digital realm of the online world is a 
double-edged sword for punk bands. The Internet 
allows bands an efficient means to be heard on a 
global level without the pains and failures touring 
often involves, but the mp3 could potentially 
cause monetary losses for these same bands. Sites 
like MP3.com and GarageBand.com can offer 
quick exposure to bands wishing to be heard 
online. 
Trent White, guitarist and founding member of 
the Warrensburg, Missouri band Kosher, has expe-
rience on both sides of the fence. Kosher, a 
recent signing of veteran punk label BYO 
Records, has spent many years self-releasing CDs 
and supporting those records with self-booked 
tours. Trent sees the band's recent acquisition by 
the label as a pay-off for years of hard work and 
self-promoting, which included sharing the bands 
songs on MP3.com and Napster. 
"[MP3s] hdped broaden our audience in a 
number of ways. When [our latest album] 'Self 
Control' was in its first release, we would log on 
to the Napster community and tell people about 
the band and urge them to download from us," 
says Trent. "Our popularity is still contained in a 
relatively small network, and our music isn't as 
saturated in the marketplace as other bands, so I 
don't believe that the spreading of our music in 
electronic form is going to hurt us, at least until 
our popularity increases." 
The band recently enjoyed its first tour of the 
West Coast in support of the new record. It was 
the first time the band had help with booking a 
tour, thanks to Los Angeles' BYO and their many 
connections in the punk community. However, 
just because the label released the new record has-
n't translated to instant success and major record 
sales. Trent says Kosher continues to promote the 
record using mp3s on its web site. 
"We haven't seen any sales figures, but we 
would like to think that someone has purchased 
the album after hearing songs online," Trent told 
me. "If only one person bought the album after 
hearing it from a download, then it was worth it. 
In our position, anyone who listens to our music 
is helping us. I f they have the same mentality we 
do, after hearing it online they will then purchase 
the album if they enjoyed it." 
Closer to my own backyard, a local Muncie, 
Indiana emo-punk band called Face-Off is trying 
to get off the ground and gain a following. The 
band has implemented mp3s as a major approach 
to selling themselves and has thus far enjoyed 
positive results. Guitarist/songwriter Brent 
Adams says that because they are college stu-
dents, it has been difficult to amass a following 
bec~.use time constraints and busy schedules don't 
allow them to play live very often. 
"I get about an e-mail a day from someone 
who has found our music online," Brent says. 
"About 90 percent of them are kids who are from 
different states, some even different countries. 
Before we had our music online, we would maybe 
get one or two CD orders a month, and those sales 
came from friends or people who had seen us in 
concert. Since we've submitted our songs online, 
sales have increased tremendously for our CDs 
and I think it is because they are able to preview 
the CD and know what they are getting before 
they order it." 
Others are more doubtful as to the positive 
effects electronic media on the Internet has on 
bands. John Sewell, a Chicago freelance journal-
ist and former bassist for the Double Zero 
Records band Duvall, says there is no substitute 
for hard work and touring. The band is enjoying 
media attention because it features former mem-
bers of the Capitol Records band the Smoking 
Popes, a now defunct major label act that enjoys 
an underground cult following. 
"I think online stuff can work for bands that 
already have something of a buzz," John told me, 
speaking from the perspective of a musician who 
has been in and out of bands since the mid 1980s. 
"But the best way to promote a band is by playing 
live shows in front of actual crowds." 
John, like many of the musicians and labels I 
talked to, believes that music consumers still want 
a finished product they can hold in their hands 
instead of just having computer files or a burned 
copy of a CD. "At this point in our 'career,' we're 
still underground and the kids all like to have their 
nice little CD cases with pictures of handsome 
rockers on them. You know how it is - the CD 
case is a fetish item and everybody wants stacks 
of them." 
Maybe so, but independent record labels still 
fear losses in sales due to the rapid advances in 
technology encompassed by mp3s and CD burn-
ers. 
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I Don't Intend to Leave 
Empty-Handed 
Though some of the most outspoken opponents of 
mp3s have been bands, it is a generally accepted 
fact that the ones who stand to lose the most 
money are the record labels having their products 
pirated. No label wants to see an album it 
released up on the Internet for free public con-
sumption before it has even recouped the money 
sunk into the actual release. 
However, mp3s are often one of the most effec-
tive methods used to promote a release. If the 
label releases a song or two to the public via the 
Internet, interested parties can sample an album 
before they choose to purchase it. This helps 
sales for customers who don't want to risk spend-
ing hard-earned cash on a band they haven't heard 
before, but it can also motivate the listener to seek 
out a free copy elsewhere. 
Tim Chandler started Mutant Pop Records in 
April of 1995, dedicating himself to documenting 
the best of underground pop-punk music. His 
label initially focused on releasing 7" vinyl 
records, but as costs increased and sales decreased 
early in this decade, Tim shifted the focus of his 
label to the compact disc . His latest endeavor is a 
series of CD-R releases called "The Electric 
Underground" which strives to release smaller , 
up-and-coming bands to consumers at a minimal 
cost. 
"It is difficult for small labels to quantify the 
effect that mp3 has had on album sales," Tim 
says. "Most labels are opposed to the piracy of 
full works in favor of the authorized posting of 
se lections from full works and I am no different in 
that regard. Underground labels probably have 
less to fear from piracy and more to be gained 
from promotional mp3s since our very great task 
is 'breaking through' to record buyers with new 
bands and new sounds." 
Tim says the high costs that go into producing 
records - the cost of the studio recordino the 
'" pressing, the sleeves - make any pirating of the 
final product hurt even more, especially when the 
product is expected to only move a couple thou-
sand copies at most. "I spent nearly $5000 on the 
most recent recording by a band on my label , a 
band who has sold no more than 1300 copies of 
anyone of their previous albums. Every sale lost 
through theft of the complete work adds incre-
mentally to the already tenuous economics of 
releasing a biggish-budget underground release 
witli small projected sales." 
One advan-
tage small labels 
have over the typical 
massive major labels 
is the ability to 
quickly react to 
changing market 
conditions. As the 
market for Ramones-
influenced pop-punk 
decreased in the late 
1990s, Tim restruc-
tured his label. 
Because he runs 
such a small opera-
tion, shifting the 
focus from 7" vinyl 
and full-length, 
jewel-cased compact 
discs to poly -sleeved 
CD-R releases hasn't 
been a problem. 
"Tiny labels 
are able to adapt rap-
idly and radically to 
"Call me a 
capitalist pig, 
but I have 
seen count-
less stores 
and distribu-
tors go out of 
business in 
t he last cou-
ple of years 
a nd I think it 
is a shame." 
-Jimi 
Cheetah, 
Cheetah's 
Records 
changing conditions in the music world," says 
Tim, who also owns and manages a shoe store in 
his native Corvallis, Oregon. "I don't think that 
mp3 on the Internet has significantly helped or 
hindered sales for my label, largely because I 
have avoided making use of promotional mp3s. 
The prices of my shrink-wrapped CDs are low 
enough and the package nice enough that people 
tend to want the full , legal package rather than a 
burner copy." 
Another West Coast independent punk 
label shares Tim's views. Cheetah's Records, an 
upstart Bay Area label founded by former Screw 
32 bass ist Jimi Cheetah, produces records for a 
wide variety of punk band, branching out so far as 
to include a band from my own home state of 
Indiana, The Beautys. Jimi has utilized mp3s on 
hi s label' s web site, but has also felt the bum of 
having his records pirated. 
"The negative side of the Internet in my 
opinion would be when we see releases that 
haven't even come close to being recouped that 
are available for free on Napster," Jimi told me, 
citing his own experiences in his former band as 
fuel to his fire . "I don't think any of us are 
expecting to get rich off of putting out these 
releases, but the goal of the artist is to make art, 
create and live your passion. A lot of that passion 
can be destroyed slaving away at some job just to 
make rent." 
"If William Shakespeare had not been 
compensated for his plays and was doomed to 
work a day job, partly to do with any time he cre-
ated something it was given away for free, would 
we have ever seen most of his great works?" 
The upside to the Internet for both 
Cheetah's Records and Mutant Pop Records has 
been the easy exposure it provides and the ease 
which costumers can order records directly online. 
The labels re ly on the Internet for part of their ini-
tial business, hooking return sales by inserting a 
print catalog of releases into the parcel being sent. 
The Internet remains a mixed blessing, though 
both Tim and Jimi appreciate the positive effects 
it has had on their labels. 
But every rose has its thorn. 
"I have the double pleasure of seeing the 
first Screw 32 record up on Napster for free," Jimi 
laments, "and the label that put it out skipped 
town and stopped paying royalties on it about 
three years ago." 
"Isn't it great when everybody but the 
artist benefits from the art?" 
The Future is Now, the 
Future is Here 
What the future of the Internet holds is any-
one's guess. Napster and Audio Galaxy were both 
shut down and have been in legal battle after legal 
battle with the RIAA, MP3.com and 
Garageband.com have suffered money problems, 
Music City's "Morpheus" program has experi-
enced software problems. There are numerous 
glitches in the system and even more confusing 
study results, but it appears unlikely the mp3 will 
go away anytime soon. 
The most recent study results the RIAA is cit-
ing to show the evils of music sharing says that 23 
percent of college students are not buying more 
music because they are downloading or copying 
music for free . However, according to an article 
posted by tech-head site slashdot.org, a study by 
Greenfield Online and YouthStream Media 
Networks shows that nearly two thirds of 1,135 
college students surveyed say they download 
music to sample it before they buy it. So perhaps 
the other 77 percent of the RIAA's study are buy-
ing more music because of downloading and 
copying? 
Whatever the case may be, underground bands 
and labels will continue to use the Internet as a 
means of selling themselves and their records. 
Perhaps when we see a band break big solely on 
promotion through the Internet I will be able to 
know for sure the answer to my question of just 
how much the lone consumer sitting behind a 
computer screen, clicking away can have on the 
music that I love. 
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Co.ming Soon: 
Look for features on local bands, columns, reviews, 
interviews and articles on music-relevant issues. If you 
have suggestions for content, please e-mail your ideas 
to us: rocknrollzine@theretreads.com 
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